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Alessandro Gonzales 
Brazil 

alrssg@gmail.com 
www.alessandro-gonzales.com 

Ann Morgan 

United States 

a5m5morgan@yahoo.com 

httpwww.redbubble.compeopledeviled- 
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Antonella Antonioni 
Malta 

antonellaal 2@gmail.com 
www.antonellaantonioni.wordpress.com 

Carl Pax 
Germany 

carlpax@kabelmail.de 
www.carlpax.blogspot.de 
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Cristian Geminian 
Argentina 

cristiangeminian@gmail.com 

Constantin Pfeiffer 
Germany 

constantinpfeiffer@gmx.de 



Daniela Spoto 
Italy 

daniela.spoto@libero.it 
danielaspoto.blogspot.de 

Dave Bear Atienza 
Philippines 

paxmundi63@yahoo.com 
http://tinyurl.com/a22ux8n 



Eduardo Mazzeo (Quebrantahuesos) 
Uruguay 

mapeedu@hotmail.com 

Giovanni Tagliavini 
Milan- Italy 

gtagliavini@tiscalinet.it 
www.arsvisiva.com/giovannitagliavini/ 

Jackselyn Estevez Grau 
Cuba 

jackse27@yahoo.es 

Joffre Bazan Mera 
Ecuador 

bznrepublik@gmail.com 
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Joshhua Ray 
USA 

joshhua.ray@gmail.com 
http://www.celesteprize.com/joshhua.ray 

Leah Coghlan 
Canada 

Iittleleah78@gmail.com 
www.facebook.comPintSizedDesign 

Lydia Nova 
Czech Republic 
nlydia@seznam.cz 
http://tinyurl.com/k782s3w 



Mahsa Saleh 



mahsa_saleh2001 @yahoo.com 

Mani Farsipour Naghibi 
Iran 

manifarsipour@yahoo.com 
www.architect-mani.com 



Miguel J. Jorda 
Spain 

emejota13@gmail.com 

Patri-Art 
Spain 

art.patri@gmail.com 

www. patri-art. blogspot.com 



Roksana Karczewska 
Poland 

brushesandsplashes@gmail.com 
http://tinyurl.com/l4bxvyx 

Shiwa Beigi 
Iran 

bshiwa@gmail.com 
www.shivabeigi.com 

Vytautas Verkelis 
Lithuania 

vverkelis@gmail.com 
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How you can help Typhoon Haiyan survivors: 

<J The United Nations World Food Programme: The WFP has set up an online donation page that 

will help rush food and resources to the regions affected. 

https://www.wfp.org/donate/typhoon 

<jThe Philippine Red Cross: Donations will help mobilize teams on the ground with rescue and 
relief efforts, http://www.redcross.org.ph/ 

<J UNICEF: Donations will help children gain access to medical supplies and clean drinking water. 
http://donate.unicef.ph/campaign/24/typhoon-yolanda-emergency-appeal 

(S World Vision: World Vision is working to get food and resources to those in evacuation shelters. 
http://tinyurl.com/l8x2bl5 

<J Catholic Relief Services: CRS is helping with the storm's aftermath by getting supplies and staff 
into the area, http://emergencies.crs.org/typhoon-haiyan-help-philippines-survive-and-recover/ 



(J Salvation Army: Donate online for the Salvation Army's relief efforts, or text TYPHOON to 80888 to 
immediately donate $10. http://tinyurl.com/ogejwgb 



(J Save the Children: Donations will help children and families in the Philippines, Laos and Vietnam. 
Ten percent of every donation will go toward preparing for any future disasters in the area, 
http ://ti ny u rl . com/ogej wg b 



(J Habitat for Humanity: Donations will help create shelter-repair kits for families rebuilding their homes. 
http://www.give2habitat.org/philippines/ReBuildPhilippines 

GlobalMedic: The Canadian organization is working to get clean water to victims. 
http://www.globalmedic.ca 
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Giovanni Tagliavini - Italy 
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REVOLUTION 




How to join the next edition? : 

Follow the guidelines at www.RevolutionartMagazine.com 



I started Urban exploring in 1999 before being interested 
in taking photographs. 

I found a camera and I started to look , explore and then 
I saw an additional challenge to document my visits in 
photos and videos. 

I enjoy over an abandoned building instead hospitals, 
schools and mansions are always preferred. I'm always 
interested in the history of the place. 

As urban explorer I'm aware that sometimes I could be 
breaking laws to remain on places without permission. The 
owners would never allow it beacuse of health and safety 
risks involved. As a photographer I keep a low profile but 
to be honest that's part of the real thrill of exploration . 
It is also a way for me to document the history ... 

Currently I live in London and my name is Andre Segovia 
and work in the film industry and television 

Web : 



http://www.flickr.com/photos/andregovia/ 
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WANNA BUY SOMETHING COOL? 




many models, 
many designs 

visit our shop: 

www.revolutionartmagazine.com/shop 




REVOLUTIONART 

MISS LUNATIC 



Name : Miss Lunatic 

Country : Germany 

Occupation : Trainee, Model 

Website: www.facebook.com/misslunatic.latex 



Into the Wild 

by Cath Hermans | www.cathhermans.nl 



Photo Cath Hermans 
Assistant Chriscillia Tehupeiori 
MUA & Hair marino Lambrix 
Model Marieke@modelution 
Clothing Rimini 
Shoes Stylist Own & Palladium 
Hat Stylist own 




Garden Gate 

by Aisha Campfens 



Photographer: Aisha Campfens 
Assistants: Catherine Hermans & Raisa Karsodimedjo 

Model: Chloe Laarmans 
MUA: Joy Bossenbroek 
Styling: Aisha Campfens 
Brands: Manjewell, New Look, Zara, Courtaulds Lirelle, Petra de Jonge 




Cold Cerise 

by Raisa Karsodimedjo 



Photographer: Raisa Karsodimedjo 
Assistant: Catherine Hermans & Aisha Campfens 

Model: Anne van Eyck 
Make-up & Hair: Joy Bossenbroek 
Styling: Raisa Karsodimedjo 
Clothing: Kuyichi, Van Haren, Lee, Breaking Rocks, Slow watch gouda, Manjewell 




BE A REAL MODEL FOR A REAL MAGAZINE 



This is the best place to expose your 
talent. A showcase for photosraphers, 
models, make up artists and fashion 
desisners. Send your best shoots 
to Revolutionart Magazine until the 
deadline. 

http://Www .revolutionartmasazine.comAiow_to_participate.html 



RON MUECK 



Ron Mueck (born 1958) is 
an Australian hyperrealist 
sculptor working in Great Britain. 



Mueck's early career was as a 
model maker and puppeteer 
for children's television and 
films, notably the film Labyrinth 
for which he also contributed 
the voice of Ludo, and the Jim 
Henson series The Storyteller. 

Mueck moved on to establish 
his own company in London, 
making photo-realistic props 
and animatronics for the 
advertising industry. Although 
highly detailed, these props 
were usually designed to be 
photographed from one specific 
angle hiding the mess of 
construction seen from the other 
side. Mueck increasingly wanted 
to produce realistic sculptures 
which looked perfect from all 
angles. 



In 1996 Mueck transitioned to 
fine art, collaborating with his 
mother-in-law, Paula Rego, to 
produce small figures as part 
of a tableau she was showing 
at the Hayward Gallery. Rego 
introduced him to Charles 
Saatchi who was immediately 
impressed and started to collect 
and commission work. This led 
to the piece which made Mueck's 
name, Dead Dad, being included 
in the Sensation show at the 
Royal Academy the following 
year. Dead Dad is a rather 
haunting silicone and mixed 
media sculpture of the corpse of 
Mueck's father reduced to about 
two thirds of its natural scale. It 
is the only work of Mueck's that 
uses his own hair for the finished 
product. 

Mueck's sculptures faithfully 
reproduce the minute detail of 
the human body, but play with 



scale to produce disconcertingly 
jarring visual images. His five 
metre high sculpture Boy 1999 
was a feature in the Millennium 
Dome and later exhibited in the 
Venice Biennale. 

In 1999 Mueck was appointed as 
Associate Artist at the National 
Gallery, London. During this two 
year post he created the works 
Mother and Child, Pregnant 
Woman, Man in a Boat and 
Swaddled Baby. 

In 2002 his sculpture Pregnant 
Woman was purchased by the 
National Gallery of Australia for 
AU$800,000. 







Monomyth 

Conceptional Typographic Pasta 





Art director Andrew Stellitano has teamed up with creative 
duo Sawdust (Rob Gonzalez and Jonathan Quainton) and 
photographer Dominic Davies to realise a personal art project 
based on bringing typography and food together. 



The concept typographically depicts the three main stages of the 
narrative in Joseph Campbell's Monomyth structure: Departure, 
Initiation and Return. The Monomyth is a basic pattern for events 
that its proponents argue is found in many narratives from around 
the world. 



Sawdust were tasked with developing letterforms that would 
eventually be laser cut from pasta and beautifully shot by still life 
photographer Dominic Davies. 



"The typeface's angular structure is defined by (but not limited to) 
a continuous and sometimes curvaceous geometric line, which 
allows the letterforms to be freestanding once laser cut from 
pasta." Says Jonathan Quainton of Sawdust. 



Dominic Davies explains "The photography had to allow the 
type to be legible and precisely staged, each word in its own 
environment. The challenge was to find the right feel for each 
environment while keeping the type as our main focus" 



Each of the three final artworks were constructed using real laser 
cut pasta (for the letterforms) and raw ingredients. 



The typeface, named Lunetta, is now available exclusively 
through the foundry HypeForType. 



www.madebysawdust.co.uk 
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Click to watch the film 

SuperBot, o tiny toy robot, will learn that 
reality depends on the looking gloss 
you ore looking through. By October 2013 
"SuperBot - A magnifying mess" has taken 
port in over 20 notional and international 
film festivals. 
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Click to watch the film 



A very vintage video from 1977 showing 
the gold days of Arnold Schwarzenegger. 
Directed by George Butler. 




. Put a link to revolutionartmagazine.com 
wherever you want to start a revolution. 
. Promote our posters it in your school, 
academy, university or job. 
. Encourage your friends to participate in 
the next edition. 

. Follow Revolutionart news and activities 
in internet. W W 
. Retweet, follow, share, like and invite 
new artists to join us. 






SPREAD 
THE WORLD 
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REVOLUTIONAR 

music 




Do you have a music project? Send your project's name, country, style, a 
picture and a direct link to listen your music to hola@publicistas.org with the 
subject "MUSIC". 

Click on the links to hear some cool music from around the world : 





CARNIVAL 



:yle: Pop 

sten : http ://youtu . be/Pbez4FzKgs4 





untry: Finnland 
yle: Indie rock 
Listen: http://youtu.be/Zt43vyqoRhT 




E WALK WALLS 



untry: Austria 
:yle: Indie pop 

ten : http ://youtu . be/N LB0X4d4Q 



Country: UK 

Style: alternative rock 

Listen : http ://youtu . be/pOIYi btG 1 u 



V « 



BEN HOWARD 




ock 

://youtu 




Country: USA 
Style: R&B/Soul 

Listen : http ://www. reverbnation .com/t 



tomara 





Country: Hot Springs, AR / USA 
Style: Experimental 
Listen: http://youtu.be/3BTn5CsBzq 
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CALIBRE 57 



yle: SKA 

Sten : http://www.reverbnation.com/calibre57 






SOHEIL MOKH 8E.RI 




untry: Spain 
:yle: rock 

sten : http ://www. reverbnation .com/petti 
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Country: Canada 
Style: folk/ rock 

Listen: http://youtu.be/wyiKF0OZQF 
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ALFONSINA 



Country: France 
Style: acoustic 

Listen: http://youtu.be/eP2RugM8uc 





Country: France 
Style: chanson 

Listen: http://youtu.be/Duaqi2MWtY 
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From Barcelona, Spain, Pere Ibanez a powerful artist who is earning international 
recognition. With a background in filmmaking, Ibanez adapts the intense and 
dramatic styles of horror movies into his graphic, emotionally-charged photographs. 
However, behind the shocking images is a nuanced understanding of human 
nature, its weaknesses, and its resilience. The drama of real life is often private and 
understated. Ibanez's photos exaggerate the scenes he captures to show the true 
depth and tragedy of their impact. 

His first photographic collection, EneME, has been released in 22 countries to date. 
The Leftovers, his second series, ranked #1 in Apple sales for art ebooks in Spain, 
and its exhibition in Beijing was ranked among the top five in the city. 

In February 2010, just two months after releasing his first 3 photographs, Ibanez 
received his first award in New York and eventually topped the sales charts. Two 
years later, he was featured in exhibitions across the US, Asia and Europe. Since 
working with NGO Peace for Humanity in 201 1 to raise funds for victims of domestic 
violence, Jbanez began to focus on some of the world's more polarizing and political 
issues for his next project. He currently lives in Beijing, China, where he takes most 
of his photographs. 



www.pereibanez.com 





PERE IBANEZ NEW BOOK "GENERATION Y" 
AVAILABLE NOW IN PRINT AND E-BOOK. 



amazon.com 




Available on the 

i Bookstore 
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CRATIVE WORLDWIDE ADVERTISEMENT 






Advertising Agency: 
Tuppi, Salvador, Brazil 
Creative Director: Lucas de Ouro 
Art Directors: Lucas de Ouro, 
Mori Martins 
Copywriters: Vinicius Correa, Lucas 
Carasek, Francisco Lang 
Shaping: Natsy Alencar 



$Lte £ ESCOLADE 

S§ pMUSICA 

i/ + U RICARDO PRIMATA 




#lnsure your cor for things that do happen. 
The only insurance that covers mechani- 
cal breakdowns and flat tires is Auto Total 

Mapfre.# 



Advertising Agency: Quimica Publicidad, 
San Jose, Costa Rica 
Creative Director: Andres Artavia 
Art Director: Christian Cedeno 
Copywriters: Erick Garcia, Victor Rosas 
Illustrator: Esteban Marchena 
Additional credits: Vinicio Rodriguez, Bryan 
Hidalgo, Daniela Barrantes 












M 1 




rl 











T] 




















.jffll 1 










I— — 




mm mm 






■ 'HSi _ 








r- . i H II ! ( 




























K 

1 













m 




REVOLUTIONAD 




Advertising Agency: Pluton, Montevideo, Uruguay 
Creative Directors: Silvio Maldonado, Pablo Medina 
Art Directors: Maria Bissio, Juan Pablo Palarino 
Copywriters: Michelle Capdevielle, Alfonso Delfino, 

Gonzalo Montes 
Photographer: Ale Burset 
Illustrator: Diego Speroni 



Advertising Agency: Diaframma, Florence, Italy 
Creative Director: Stefano Ginestroni 
Art Director: Lorenzo Guagni 
Copywriter: Lisa Cecconi 
Illustrators: Martin & Rainone 
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Advertising Agency: King James, Cape 
Town, South Africa 
Creative Directors: Devin Kennedy, Matt 
Ross, Don Berkowitz 
Art Director: Moe Kekana 
Copywriter: Dominique Swiegers 
Typographer: Alistair Palmer 
Photographer: Sacha Waldman 







Advertising Agency: Yindu Ogilvy, NanJing, China 

Executive Creative Director: Jerry Wan 

Creative Director: Jacky Xiao 

Art Directors: Jacky Xiao, Wayne Lee 

Designer: Ted Lu 

Copywriter: Jerry Won 

Illustrator: Leo Chiu 

CGI: Hansome Chang 
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PILOT COURSE 

LEARN BY DOING 




• Beginner's Class 

• Material with 
CD-ROM included 

/ ' ' ' 

• Diploma in 

8 months 




AEROTECUB 

FLIGHT TRAINING CENTER 
www.aeroclub.com.br 




Advertising Agency: Y&R, Sao Paulo, Brazil 
Chief Creative Officer: Rui Branquinho 
Executive Creative Officer: Flavio Casarotti 
Creative Directors: Rui Branquinho, Flavio Casarotti 

Art Director: Leon Valente 
Copywriter: Marina Erthal 
Photographer: Donaire Roberto 
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DESIGN CORNER 




comfortable power nap at ease. 
It is neither a pillow, nor cush- 
ion, bed or garment, but a bit of E-COIL 
each all at the same time. 

E-Coil uses only frequency 
http://tinyurl.com/nk7uqqw waves and light without scent. 



http://tinyurl.com/nuv35w8 



NAHAMER T450 



Is the first environmentally sus- 
tainable toaster. It is 20% faster 

and uses half the energy of a 
standard 900W toaster by having 
close-proximity low-temperature 
heating elements. 

http://tinyurl.com/db3o7z 



WALKING SHELTER 

The Walking-Shelter is a human 
shelter stored within a pair of 
sneakers. Stored compactly in 
integrated net pockets within 
the shoe, the shelter expands 
out and around the body to 
form an enclosure that relies on 
the human frame as a support- 
ing structure. 



http://tinyurl.com/pdyrz4c 
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DONKEY 
THE 6 PACK 



The 6 Pack is the ideal compan- 
ion for transporting your favor- 
ite beverages safely and with 
style. 

http: / /tinyurl.com/oh4fwhn 




RETRACTABLE HEADPHONES 

A retractable set of earphones 
that are built into the phone 
case. 

http://tinyurl.com/l39clyy 

STICK-ON LED LIGHT 

The world's smallest and 
brightest stick on LED light. 
Transforms objects into a flash- 
light. 

http://tinyurl.com/lfpq6cr 



Send your design products to hola@publicistas.org 



ANNOUNCE YOUR 
PRODUCTS HERE 




www.revolutionartmagazine.com/advertise 

A 





WE LOVE DESIGNERS 



If you have a design related product send 
a sample to Revolutionart. 

hola@publicistas.org 



Click here to contact us 
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Look for the ORDER PRINT link near every edition 
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www.RevolutionartMagazine.com/download.ht 








A NICE 

CHEAP PI ACE 

TO PUT 
YOUR AD 



hola@publicistas.org 
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REVOLUTION ART INTERNATIONAL MAGAZINE 



Frequency: Every two months 
Distribution: All the world. 
Price: FREE $ 
Readers per issue: 
120,000+ 
PageRank: 5 



REVOLUTION tRT JJf 



Promoted in festivals, exhibitions, magazines, newpapers, awards, and many 
alliances on Internet 



Info for Museums, Exhibitions, 
Festivals, Art collectors 
and Art Sellers 




Revolutionart is read in almost every country on the planet. The 
readers are sophisticated people from the world of art, design, 
advertising, fashion, photography and modeling. Art collectors, 
brand lovers, trend followers. Since students to famous professionals 
recognized worldwide. 

Advertise on Revolutionart means to present your ideas to this great 
community and remain ETERNALLY in editions that will continue 
rolling around the world. 

If you are interested to make advertisement on Revolutionart ask for 
our services and rates: 



hola@publicistas.org 




WHY DO ADVERTISE ANY OTHER WAY? 




A PRINTED EDITION OF 

REVOLUTIONART 



DELIVERED AT YOUR DOORS 



I 



Now you can order a printed copy anywhere in the wo 
No matter where you are. 
Look for the ORDER PRINT link near every edition at 
www.revolutionartmagazine.com 
and start collecting your favorite issues ! 




ORDER 
OUDER 



A PRINTED I DITION 
A PRINTED EDITIO 



A PRINTED EDITION 

A PRINTED EDITION 

A PRINTED EDITION 
A PRINTED EDITION 
A 91 1 INTED EDITION 

A PRINTED EDITION 
A PRINTED EDITION 
A PRINTED EDITION 

A PRINTED EDITION 

A PRINTED EDITION 
A PRINTED EDITION 



ORDER A PRINTED EDITION 

Now you can order a printed copy of Revolutionart anywhere in the world. 
No matter where you are. 




ORDER A PRINTED EDITIO 
ORDER A PRINTED EDITIO 
ORDER A PRINTED EDITION 



ORDER A PRINTED EDITION 

ORDER A PRINTED EDITION 

ORDER A PRINTED EDITION 
I ! 1 1 A PRINTED 1 1 HTION 



OH (DER A PRINTED EDITIO 
ORDER A PRINTED EDITION 
ORDER A PRINTED EDITION 
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ORDER A PRINTED EDITION 



ORDER A PRINTED EDITIO 
ORDER A PRINTED EDITIO 
ORDER A PRIN l ( ( OITIO 




Look for the "ORDER PRINT" link near every edition and star 

collecting all your favorite issues 
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DOWNLOAD YOUR FREE COl 

REVOLUTION 



YOUR REVOLUTIONART MAGAZINE I 

COMES WITH " 



THIS POSTER 
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HELP OUR MOVEMENT 
BY SHARING IT 



REVOLUTIONARY 






www. Revolution artMagazine.com 
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REVOLUTIONART 46 

NEXT THEME: 




Since it began, Revolutionart has provided a 
space for artistic protest and revolution. We 
know that many things aren't right in this world, 
and that injustice exists. We see poverty, abuse, 
exploitation and inequality, and every day we 
hear voices raised as people demand that their 
rights be respected. 

And that is why your task in the next edition will 
be to call for JUSTICE to redress those failings 
you have observed in the world around you. 





SEND YOUR ARTWORK NOW ! 
DEADLINE: FEB 15, 2014 



© 2013-2014 Publicistas.Org - REVOLUTIONART http://www.RevolutionartMagazine.com 
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